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Chongqging Bipin
Cultural and Tourism Integration Organization
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Chonggqing bipin Cultural and Tourism Integration Organization is a professional company engaged in tourist
attractions, beautiful countryside construction, global tourism, national brand honor creation and other
cultural construction project planning, design, landing and tourism culture brand development.

Chongging bipin Cultural and Tourism Integration Organization competition to "beautify the environment, social
service tourism market" as its mission, adhering to the "rigorous, pragmatic, innovation, enthusiasm"
work attitude, after years of development has accumulated rich experience, has completed the
planning, design, landing more than 200 projects. Our company is strictly in accordance with the
national standards, in the field of tourism has been serving the high-end market, for our customers to
create brand image.
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One-stop service
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How to revitalize the countryside

Deep integration of the literary and commercial agriculture and tourism
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The city is the meeting room of the country
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The countryside is the back garden of the city
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Accelerating the transformation of the economic
development mode and promoting the optimization
and upgrading of the industrial structure are the
strategic tasks proposed by the 17th National
Congress of the Party and the inevitable choice for
achieving scientific development. We will focus on
innovation-driven development, optimize the
guiding role of the government, improve the overall
coordination mechanism for policies, fully mobilize
enthusiasm, initiative and creativity in all areas, and
work to form a strong synergy of innovation,
transformation and development across the city.
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Visual recognition system is a unified visual symbol system
that uses a system. Visual recognition is a form of concrete and
visual communication of static recognition symbols, with the
most items, the most extensive level, and the more direct effect.
Visual recognition system belongs to VI in CIS. With a complete
and systematic visual communication system, the concept of
enterprise concept, cultural characteristics, service content, and

corporate norms are converted into specific symbols to create a
unique corporate image.
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The tourism exhibition hall is an important
carrier for promoting tourism to the outside world
and a window for tourism propaganda. Through the
tourism exhibition hall, the essence of tourism in a
certain area is displayed, which makes it easier for
tourists to understand the tourism characteristics of
a certain area in a short period of time. It is also an
important means to express the theme of tourism.

The tourism pavilion requires a clear theme,
highlighting the main display content, and the
design of the pavilion requires overall harmony. At
the same time, the interaction of sound, light, and
electricity is used to achieve the purpose of tourism
promotion.
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The traditional functions of urban parks are mainly to
meet the leisure needs of urban residents, providing
places for rest, park sightseeing, exercise,
communication, and holding various collective cultural
activities.
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Science and technology parks generally refer to ——
industrial parks that gather high-tech enterprises. It — HE(% )
is equipped with commercial property H & B
facilities(canteen, conference center, catering 2
services, commercial accommodation, etc.), R&D
centers, public services and technical support
platforms.
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The way of the future is not the way we see it
now, but the way of the future is in our minds, in our
minds, and we need to create the way of the future
ourselves. The so-called urban renewal is a kind of
necessary and planned reconstruction activities to
maintain, renovate and demolish the areas in the
city that are no longer suitable for the social life of
modern cities, the urban land can be economically
and rationally reused, so as to strengthen the
function of the city, improve the quality of life and
promote the sound development of the city.



T B R
Urban Renewal
O EHXEE

AREBEHNZRNBRTFAEE
HIAB#R, (BERARRMEBETRIAZE
#, ATHRMNNBE, RNFEEECE
E AR SR AVIE B .

FRiBmm EHH, E—fREmHe
ZAEBNIR BT S EFRXAE
DER. BIrKINBUEER, R,
BE. FRRFHFA, EEHLIHEAE
. AEMBEF A, AWK T I
BE, IREEEMER, REMTREX
&

The way of the future is not the way we see it
now, but the way of the future is in our minds, in our
minds, and we need to create the way of the future
ourselves. The so-called urban renewal is a kind of
necessary and planned reconstruction activities to
maintain, renovate and demolish the areas in the
city that are no longer suitable for the social life of
modern cities, the urban land can be economically
and rationally reused, so as to strengthen the
function of the city, improve the quality of life and
promote the sound development of the city.



T BB 3
Urban Renewal
OFaEHXaE

AERBEBRASZHNERAEE
HARFR, (BERARRAERAETHNHE
4%, ETHENMNHEBE, RNFEE2Y
EARRAVIE

FRBWHESH, E—MRETHE
SRAENIARUBHHSEFHMBXE
DER . BItKIBGEER, LR,
BE. FRFHA, EEHLIBEBUE
. BIEMBFAE, MRS I
BE, IEEEERR, REMTREX
f&o

The way of the future is not the way we see it
now, but the way of the future is in our minds, in our
minds, and we need to create the way of the future
ourselves. The so-called urban renewal is a kind of
necessary and planned reconstruction activities to
maintain, renovate and demolish the areas in the
city that are no longer suitable for the social life of
modern cities, the urban land can be economically
and rationally reused, so as to strengthen the
function of the city, improve the quality of life and
promote the sound development of the city.
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Construction of beautiful countryside
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Leisure, health care, parent-child
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Beautiful countryside, refers to the fifth plenary
session of the 16th communist party of China put
forward the construction of socialism new
countryside important historical task put forward by
the "production development, wealthy life, polite
phenomenon, clean and tidy appearance and
democratic management" and other specific
requirements.

There are three keys to a beautiful country:

1 Conduct cultural grooming and topic
formation.

2 Make comprehensive development and
develop a sustainable business model.

3 Market oriented, resource allocation.

Four elements of the beautiful countryside:

Sights, things, people, things
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Rural tourism is a form of rural tourism with
tourism vacation as its purpose, rural wilderness
as its space, no interference in human culture, no
damage to ecology, and tourism and wild behavior.
Its concept includes two aspects that occur in rural

areas and take rural sex as tourist attraction, both
of which are indispensable.
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countryside, and the whole country has been in
full swing in the beautiful countryside and the whole
area. The beautiful countryside is the product of the
process of economic development, said liao
shuhong, director of the Taiwan shennong
association for science and technology
development. Especially the people living in the
city, the appeal to return to the countryside is
stronger, the beautiful countryside gradually
becomes the urbanite an ideal harbor. National
beautiful rural construction league secretary-
general gui-fang ma said the town in our country,
with 25000, 2015, 11500 townships, 2.6 million
natural villages, beautiful rural tourism project is far
from enough, beautiful country and agriculture is
the direction of future development.
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Construction of beautiful countryside
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Constructlon of beautiful countryside
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The scenic spot creates A
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The National tourist resort refers to the
international vacation tourist area, which has a clear
geographical boundary and is suitable for setting up
supporting tourist facilities. The areais rich in tourism
and holiday resources, has a good source of tourists,
convenient transportation, and has a good foundation
for opening to the outside world. Unlike natural
conservation areas such as National Scenic spots,
National tourist resorts are national development
zones.
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With the continuous development of society and
the continuous progress of Internet technology, the
development of Internet economy has brought
great influence and change to the traditional
tourism industry.

The emergence of "net red scenic spot" is the
inevitable trend of the rapid development of the
Internet. Behind the "net red scenic spot" is the rise
of a new generation of tourist enthusiasts.
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Global tourism is refers to, industry actively is
blended in among them, each department should, in
the city residents to participate, make full use of all
the element factors about the attractions of the
destination, for visitors to provide whole process, all
the experience of space and time products, so as to
fully meet the full range of tourist experience
requirements. Pursued by the "global travel", no
longer stay in the growth of tourist trips, but the
quality of tourism promotion, after is travel of the
meaning of people life quality improvement, the
pursuit of the value of tourism in the people in the
revolution of new wealth.
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According to Article 2 of the "Administrative
Measures for the Evaluation of Quality Rating of
Tourist Attractions" Order No. 23 of the National
Tourism Administration, The quality rating of tourist
attractions is based on the National Standard of the
People's Republic of China "Classification and
Evaluation of Quality Rating of Tourist Scenic
Areas"(GB/T17775-2003) and the National Tourism
Administration's "Quality Rating and Classification
of Tourist Scenic Areas" national standard
evaluation rules.

The quality of tourist attractions is divided
into five levels, from high to low, AAAAA, AAA, AAA,
AA, and A-class tourist attractions.
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The tourism exhibition hall is an important carrier
for promoting tourism to the outside world and a window
for tourism propaganda. Through the tourism exhibition
hall, the essence of tourism in a certain area is
displayed, which makes it easier for tourists to
understand the tourism characteristics of a certain area
in a short period of time. It is also an important means to
express the theme of tourism.

The tourism pavilion requires a clear theme,
highlighting the main display content, and the design of
the pavilion requires overall harmony. At the same time,
the interaction of sound, light, and electricity is used to
achieve the purpose of tourism promotion.
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Most of the naked eye 3D technology is in the
research and development stage, and it is mainly
used in the industrial commercial display market,
so there are not many public consumers.
Technically speaking, naked 3D can be divided into
three types: Barrier, Column Lens technology, and
Direct Light. The biggest advantage of naked eye
3D technology is to get rid of the shackles of
glasses.
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Brand is the owner to bring premium, produce
value-added a kind of intangible assets, his carrier is
used to distinguish and other competitors products or
services the name, term, symbol, sign or design and
their combination, the source of value comes from the
consumer formed in the mind about the -carrier
impression.
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Brand is a kind of appraisal and cognition of a company and its products, after-sales
service and cultural value, it is a kind of trust. Brand is the embodiment of the
comprehensive quality of a commodity and representative, when people think of a
certain brand and at the same time and will always be associated to the fashion,
culture, values, creates the brand enterprise in constantly creating fashion, cultivating
culture, as the enterprise to do strongly does, from low value-added to constantly
upgrade, high added value to the product development advantage, quality advantage,
cultural innovation advantage of high-level transformation. When brand culture is
recognized and accepted by the market, the brand creates its market value.
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